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3) Group Leadership Team (GLT), GLT-1 and GLT-2

CO2

x2€

https://www.nordea.com/en/sustainability/our-sustainability-targets


12

₂ ₂



•

•

•

•

•

13





24%

22%

21%

33%

Lending 

EUR 319bn



•

-

-

-

•

-

•

-



•

•

•

•

2,234 2,457 2,343 2,585 2,857

13,988
16,207

19,469 19,092 18,541

Q321 Q421 Q122 Q222 Q322 Q422 Q123 Q223 Q323 Q423 Q124 Q224 Q324



•

•

•

•



*

Current 20% value decline
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